
Inspiring 
Brand Love
How Retailers, Media Brands & 
Sports Teams Can Earn The 
Adoration Of Consumers in 2021



57% 

of 18-24 year olds consider 
up-to-date social media 

accounts table stakes for brands 
ǈ up 19% from fast shipping.

“The best way for brands to interact with me is by posting 
content on Instagram.  Instagram is my primary source 
where I first hear information. Their profiles have links to 
their promotions and websites for me to find more 
information.” - Jake, 19

Instagram is a space to quickly research products and 
possibly buy them without a long process or switching to 
many different apps - it’s helpful.” 
- Jalen, 20

RETAIL UTILIZE Instagram 
As a business card & 
key advertising tool.  
It’s A Required 
marketplace. 



Only 1 in 3 

18-24 year olds watch 
sports content on cable

“Seeing the “human” side of athletes and behind-the-
scenes looks at teams is a way for me to grow my love for 
specific athletes and the sport. With social media, it's super 
easy to watch highlights.” - Delila, 20

“Media outlets that do not require a subscription are very 
attractive. Youtube, Instagram, Snapchat, and Facebook all 
give plenty of opportunities for content.” 
- Kristalyn, 20

MEDIA ARM Gen Z WITH THE 
TOOLS THEY NEED TO 
prioritize speed, 
personality, & ACCESS



#1 

The top way to get Gen Z to 
attend live games is improving 

the stadium experience 

“A family of 4 attending one game can be almost $400 in 
some cases, and these families just do not have the 
means to keep up. I think if teams can find a better 
pricing point, it would be beneficial and attract more 
general fans.” - Leah, 20

“The idea of betting increases young fans’ interest the 
game by adding excitement -- which should be a desire 
of sport teams looking to improve the viewing 
experience.” - Ethan, 21

SPORTS VIEW The pandemic AS 
an opportunity FOR 
LEAGUES & TEAMS to 
reset, break norms, 
and put FANS first 
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