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Whistle conducted two phase research: An online survey hosted by Qualtrics, among 1200 respondents age 13-34, nationally 
representative by age, region and race. Digital ethnographies hosted by Dscout among 20 Gen Z & Millennials. Gen-Z is 

defined as age 13-24, Millennials are defined as age 25-34. The research was conducted between May & June 2019.

TAPPING INTO THE YOUTUBE ADVANTAGE
It is key for publishers to understand how the algorithm works and focus on relatable 
topics to tap into Gen Z’s viewing ecosystem

MILLENNIALS

48%

52%

of Gen Z say having personalized and curated video recommendations is 
a welcome part of their viewing experience  77%

More likely to watch recommendations from…

The YouTube algorithm knows what Gen Z wants to 

watch more than their friends and family 

YouTube or Netflix

A friend/family 

For Gen Z, algorithmic recommendations have surpassed 
word-of-mouth as the most trusted source for videos they’ll like

GEN Z

MILLENNIALS 46%

45% 55%

54%

Platform Recommendations Preferred for Gen Z

Digital-native Gen Zers 
Are Individualistic, 
Looking For Niche 
Content

And, for Gen Z YouTube is doing a 
better job serving up these 
recommendations than Netflix

GEN Z

65%

35%

I like YouTube to decide what I 
watch most of the time cause 
it’s honed in on the content I 
like and provides great 
recommendations!

Matthew G.
18, Male

YouTube serves the content Gen Z want by having 
relatable personalities with mutual interests

Gen Z Discover Content Differently
+35% 

More likely to find content via personal 
recommendation by the platform v. Millennials

+42% 
More likely to find content via alerts 

from their subscriptions v. Millennials

GETS ME
THE ALGORITHM 

72% 
of Gen Z say I only subscribe or 
follow channels/ personalities 

that I can relate to

More likely to watch recommendations from…


