
WHAT’s Old is new again: 
the comeback of trading carDs

In a turbulent year, Gen Z and Millennial audiences find comfort and 
entrepreneurship in nostalgic hobbies. Card collecting is making a huge 

comeback as part of a broader, off-the-field universe for sports storytelling.

SCORING 
POSITION

4 in 5 
love watching 
videos about 
their hobbies, 
most often on 
social media.

RUN 
SCORED!

73% 
have spent 
money on a 
hobby in the 
last month.

RUNNER 
ON FIRST

81% 
have had more 
time to spend 

on hobbies 
because of 
COVID-19.  

ROUNDING 
THIRD

80% 
agree their 
hobbies are 

an important 
part of their 

identity.

Why now? 
COVID-19 has been a 
stressful time for Gen Z & 
Millennials, with 77% looking 
for comfortable content that 
will give them a break from 
the news, like sports cards.

Of the tested hobbies, sports cards gave users the most comfort-  
proving the emotional benefit of evergreen sports stories.

NOSTALGIA IN the zeitgeist
eBay revealed a 273% surge in 
searches for chess sets over the first 
10 days of The Queen’s Gambit being 
released on Netflix, proving 
the effectiveness of compelling 
content on shifting behaviors and 
purchase intent. 

Meanwhile, the card 
collection craze has 
steadily grown over 
the last two years.

of Whistle fans are interested in 
sports card collecting + trading 85%

Introducing an original series 
featuring interviews with athletes, 
celebrities, and comedians in the 
context of a pop-up baseball card 
library containing $2 million 
dollars worth of memorabilia.  

Whistle is doubling down on the trend by launching a new 
cross-platform series spotlighting card collection entrepreneurship.

N=396. 13-39 year olds living in the US. Research conducted using Qualtrics in November, 2020

“Sports Card” YouTube Searches since 2018

https://www.youtube.com/watch?v=HmnGsYRBtFY

