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WHAT’S OLD IS NEW AGAIN:
THE COMEBACK OF TRADING CARDS

In a turbulent year, Gen Z and Millennial audiences find comfort and
entrepreneurship in nostalgic hobbies. Card collecting is making a huge
comeback as part of a broader, off-the-field universe for sports storytelling.

WHY NOW?

COVID-19 has been a
stressful time for Gen Z &

Millennials, with 77% looking
for comfortable content that
will give them a break from
the news, like sports cards.
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proving the emotional benefit of evergreen sports stories.

How does each hobby that you do most make you feel?
B Comfortable ® Entertained ® Unique

Sports cards 50% 39% 11%
Neartoong ik madi —
Ol raee 44% 43% 13%
Comic books 42% 46% 12%
POk rotoh 41% 45% 14%
Board games 40% 49% 11%

NOSTALGIA IN THE ZEITGEIST

eBay revealed a 273% surge in

searches for chess sets over the first
10 days of The Queen’s Gambit being
released on Netflix, proving

he effectiveness of compelling
content on shifting behaviors and
purchase intent.

Meanwhile, the card
collection craze has )))
steadily grown over

the last two years.

Whistle is doubling down on the trend by launching a new
cross-platform series spotlighting card collection entrepreneurship.

Introducing an original series
featuring interviews with athletes,
celebrities, and comedians in the
context of a pop-up baseball card
library containing $2 million of Whistle fans are interested in
dollars worth of memorabilia. sports card collecting + trading

N=396. 13-39 year olds living in the US. Research conducted using Qualtrics in November, 2020


https://www.youtube.com/watch?v=HmnGsYRBtFY

